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Disclaimer

This presentation has been prepared by Elektroimportgren AS (the “Company”) solely for information purposes.
The presentation does not constitute an invitation or offer to acquire, purchase or subscribe for shares. Certain
statements included in this presentation contain various forward-looking statements that reflect management’s
current views with respect to future events and financial and operational performance. The words “believe,”
“‘expect,” “anticipate,” “intend,” “may,” “plan,” “estimate,” “should,” “could,” “aim,” “target,” “might,” or, in each case,
their negative, or similar expressions identify certain of these forward-looking statements. Others can be identified
from the context in which the statements are made. Although we believe that the expectations reflected in such
forward-looking statements are reasonable, these forward-looking statements are based on a number of
assumptions and forecasts that, by their nature, involve risk and uncertainty. Various factors could cause actual
results to differ materially from those projected in a forward-looking statement or affect the extent to which a
particular projection is realised. Factors that could cause these differences include but are not limited to the
Company’s ability to operate profitably, maintain its competitive position, to successfully operate its growth strategy
and the impact of changes in pricing policies, political and regulatory developments in the markets in which the
Company operates, and other risks. The information and opinions contained in this document are provided as at
the date of this presentation and are subject to change without notice. No representation or warranty (expressed or
implied) is made as to, and no reliance should be placed on, the fairness, accuracy or completeness of the
information contained herein. Accordingly, neither the Company nor its subsidiary undertakings or any of such
person’s officers or employees accepts any liability whatsoever arising directly or indirectly from the use of this
document.
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Operational summary Q1

* Revenue growth remains strong, supported by a broad growth base
across both countries, customer segments, and product categories
in Q1.

* Revenue growth is driven by all main categories, with EV Chargers
and Heating as main growth categories in Q1.

* In Norway growth comes from higher footfall to our stores,
improved conversion rates and larger average basket sizes.

*  Sweden continues to deliver growth in both revenue and gross
profit also in Q1.

* In Norway we opened store number 32 in Larvik in Q1.




Financial Summary Q1

* Group revenue of NOK 431 million (NOK 396 million)
up 8.8% from last year.

* Like for like revenue increased by 4.9%

* Gross profit up 10.8% from last year. Gross margin
increased to 36.7% (36.0%).

* Operating expenses of NOK 114 million, up from
NOK 105 million LY. Increase mainly driven by two
new stores and general KPI adjustments. OPEX to
sales ratio at 26.4%, down from 26.5% last year.

« EBITDA increased to NOK 38 million (NOK 36
million). Adjusted EBITDA NOK 44 million (NOK 37
million).

* Net profit of NOK -5 million (NOK -8 million).

» Cash flow from operating activities of NOK 33 million
in Q1 (NOK -7 million).




Customers & Market development Norway Q1
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Customer visits increasing Exceeding market growth month by month Growth in both B2C and B2B
We continued to increase visitors to Elektroimportgren continued the trend from 2025 and Revenue increase driven by all
our stores in Q1, due to both new outperformed the B2B market in Norway also in Q1 customer segments in Q1.
stores and strong campaigns. 2026.

* B2C revenue increased by 8.9% vs
* Average basket value increased by Q1 2025

1.4% vs Q1 2025
* B2B revenue increased by 8.8% vs
» Conversion rate improved by 2.2% Q12025

vs Q1 2025




Elbutik, Sweden Q1

The positive trend continues in Sweden, with growth in both
revenue and gross profit in Q1

* Revenue increased by 17.9 % in Q1 2026 compared to Q1
last year

« Gross profit increased with 17.3%, to NOK 13 million (NOK
11 million)

* Positive EBITDA of NOK 2 million, up from NOK 1 million last
year. Adjusted EBITDA of NOK 2 million (NOK 1 million)
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Key Strategic Growth Areas
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Total Provider

The SpeCiaIiSt Own Brands Market Opportunities
Total provider of products and Skilled electricians and dedicated Innovative developer of high-quality
services within electrical equipment. specialists serving three customer brands
segments. '

Growth opportunities primarily from
Sweden, Smart Home and Energy
efficient solutions.




Total provider

Revenue from Spoton was NOK 10
million in Q1, compared to NOK 9
million last year, despite alignment of
organization running the Spoton
service.

Online platform project is progressing
according to plan with Norwegian
launch in H2 2026.

Operational update

Specialist Position

Q1 growth was driven by all three
customer segments: Electrical
installers, business customers and
private consumers.

We continue to invest in our people and
conducted sales training and store
manager meetings during Q1,
preparing the organization for the
priorities ahead in 2026.
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Own Brands and category development

Private label SOB continues to grow in
Sweden reaching 20.4% in Q1 (17.5%).
In Norway SOB for Namron was stable at
34.8% in Q1 (34.9%).

Revenue growth was driven by all main
categories, with EV Chargers and
Heating leading the growth in Q1.

Sweden

During Q1, operations in Elbutik have
been focused on recruitment and training
of our new employees at the Kungens
Kurva store.
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Revenues

Revenue in Q1 increased by 8.8% to
NOK 431 million, up from NOK 396
million last year

The group increase was driven by all
sales channels:

*  Norway: Online -0.9%, stores 9.0%

«  Sweden: Online 14.0%, store
30.4%

Like-for-like revenue increased by 4.9%

B2C revenue increased by 8.9% and B2B
revenue increased by 8.8%

Revenue Million NOK
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Gross margin

Gross profit for the quarter increased to NOK 158
million, up from NOK 142 million last year

Gross margin of 36.7% (36.0%)

The improvement in gross margin was primarily
driven by enhanced category and campaign
management in Norway.

36.7%
36.5%

36.0%

35.6%

35.1%
34.9%
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OPEX

Opex to sales ratio was 26.4% in Q1
2026 (26.5%)

Operating expenses increased to NOK
114 million (NOK 105 million), mainly
driven by the opening of two new stores
and KPI adjustments

The Group continues to optimize its cost
base, balancing efficiency improvements
with investments supporting further
growth
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EBITDA i

* Reported EBITDA of NOK 38 million, up from NOK 36 million last
year

« Other is mainly attributable to costs associated with the CEO
transition.

+ Adjusted EBITDA of NOK 44 million (NOK 37 million)

EBITDA LFL stores Online New stores Elbutik Other EBITDA
Q12025 Norway Norway Norway Q12026




Cash Flow
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EBITDA Changes in Investments IFRS 16 interest Net interest Other financials
Q12026 working capital expenses (primarily fx)

Tax payments
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Net change in cash
and cash
equivalents Q1 2026
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Cash and credit facilities

257
137
300
120 120
180
Facility Utilised Available

Overdraft facility Cash and deposits




Events after the
periode




Events after the period

= Elbutik

General events

»  The Board of Directors has appointed
Lars Tendal as new CEO of
Elektroimportaren, effective from 15
May. Tendal brings extensive
industry knowledge from more than
25 years of leadership experience
across retail and wholesale in the
electronics and building supplies
sectors.

*  The Annual General Meeting was
held on 29 April 2026, at which the
dividend proposed by the Board of
Directors in the stock exchange
announcement dated 12 February
2026 was approved.

Q2 sales

*  Subsequent to the end of the first
quarter, the Group has continued
to deliver positive sales
development in April, with revenue
growth in both Norway and
Sweden, in line with the
momentum seen in the first
quarter.

Development in Sweden

» Store number 2 in Sweden to
open in Kungens Kurva 23 May

* The Group has signed a lease for
its third physical store in Arninge
just north of Stockholm, further
strengthening the Group’s store
network in the Stockholm region
and supporting its long-term
growth strategy in the Swedish
market. Estimated opening of
Arninge is H1 2027.

Market outlook

+ We expect both B2B and B2C
markets to remain cautious in the
coming period, driven by global
uncertainty and the risk of rising
interest rates.




Q&A




Elektroimportgren
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